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e Executive overview
e Executive summary

Top-line or detailed view, ready to drop into
a board deck or budget review.

e Traveller overview

» Alert overview and alert impact dashboards

e Traveller stress watch

Track travellers in real-time, act fast in an
emergency, and spot burnout
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« Air savings and exceptions
e Advance analysis
 Aironline adoption

Keep an eye on traveller habits,
compliance, and booking behaviour.

e Air/hotel/car overview
e Transaction detail report
 Air share analysis

Compare vendors, monitor routes, and
break down bookings by category.

e CO2 overview
e CO2 air/hotel/car/rail

Show your footprint and support your
company-wide sustainability strategy.

e KPIs
e Trends

Identify shifts across routes, spend,
destinations, and traveller habits.

X

e Travel transaction detail
» Segment detail

Download the raw numbers and slice
and dice it your way.
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